Email: sales@color-logic.com
Website: www.color-logic.com
Tel: (+1) 513.258.0047

Skype: Colorlogic-US

COLOR
LOGIC

Special Effects for Print™

Elevate Your Printed
Materials with 5th
Color Embellishments

5th color embellishments, including white, metallics,
neon, and clear varnish, offer a unique value proposition
for brands looking to elevate their printed materials.
These high-end finishes provide a premium feel, making
products stand out in competitive markets. From
luxury goods to cosmetics and event marketing, such
embellishments attract high-value clients who seek to
enhance the visual and tactile appeal of their packaging
and marketing materials. The result? Increased
customer engagement and a heightened perception of
product value that can significantly boost sales.

Premium Value

& Visual Appeal

Highlight the unique value proposition of using white,
metallic, neon, or clear embellishments to attract

high-end clients and increase perceived value.

Flexible Pricing
=8 & Customization

Offer tiered pricing to appeal to a broader range of
clients and use short-run, personalized print jobs to
attract smaller businesses seeking premium looks

without high costs.

\iz Sales & Marketing

@ Enablement

Educate your sales team, use embellished marketing
materials to demonstrate value, and position 5th color
embellishments as a premium offering to maximize

profit and customer engagement.



MARKETING STRATEGIES

Highlight the
Unique Value
Proposition

Offer Tiered
Pricing

Leverage Short-Run
and Personalized
Printing

Target High-
Value Sectors

Emphasize that 5th color embellishments (white, metallics, neon,
clear varnish) add a premium feel to printed materials, making
them stand out in crowded markets. These embellishments attract
higher-end clients in industries such as luxury goods, cosmetics,
and event marketing.

Key benefit: Enhanced visual appeal leads to increased customer
engagement and perceived product value

Allow clients to choose between simple and more elaborate
embellishment options. For example, a basic spot varnish may be
priced lower than metallic foiling or embossing. This encourages
more clients to try embellishments without overwhelming them
with high costs.

Pro Tip: Offer samples with different levels of embellishment to
illustrate the visual and tactile differences

With digital printing technologies, short runs and personalized
print jobs can be embellished affordably. Offer these services to
smaller businesses that want customized, premium-looking prints,
such as invitations or marketing materials, without the high cost of
traditional embellishment techniques.

Opportunity: Capitalize on trends in personalized and variable data
printing with 5th color options

Focus on industries that benefit most from high-end packaging,
such as:

Luxury products: cosmetics, wine, spirits, and gourmet food.

Event marketing: weddings, corporate events, product launches.
Retail packaging: particularly in competitive sectors like fashion
and consumer electronics.

“Successful marketing isn’t about selling products, it’s about building relationships and

delivering value that makes your customers come back for more.”




WINNING STRATEGIES

Use 5th Color
Embellishments
as a Marketing
Tool

Educate Your
Sales Team

Increase Margins
Through Premium
Positioning

Offer Value-
Added Services

Create your own marketing materials using 5th color embellishments
to showcase the power of these techniques. This not only serves as
a sales tool but demonstrates to potential clients the kind of high-
quality work they can expect.

Pro Tip: Present printed samples during meetings with potential
clients to highlight the visual and tactile appeal.

Ensure your sales team understands how to communicate the added
value of 5th color embellishments. Provide them with examples of
how these enhancements can increase consumer engagement and
sales, positioning them as more than just a design element but a
business asset for the client.

Position 5th color embellishments as a premium product offering,
allowing you to charge higher prices. Clients seeking premium
finishes are often willing to pay more for packaging or marketing
materials that stand out.

Maximize Profit: Use the perception of luxury and exclusivity
associated with embellishments to justify higher pricing.

Bundle embellishments with other services such as design support,
proofing, and consultation to help clients understand how to best
use these features. This can increase your overall sales while
ensuring clients make the most of their embellishments.

“Marketing success lies not in what you sell, but in how well you understand your

customers and meet their needs.”




